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Rebuilding Bloom by Bloom:

How Helped Reignite TikTok and
Achieve /VI'GX ROAS with a Creative-First Influencer Strategy

1056 Off Al tems — Discount Applied!

SO CHALLENGES

QSearch  Help  ProPerks

proflowers

MothersDay ~ MostPopular  Birthday ~ Sympathy Qifts & Plants

Before working with Young With Solutions,

TRACKYOUR ORDER

Bl ProFlowers was a trusted name in gifting —

Find the perfect gift
Start here to narrow your searct

but their presence on TikTok was flat, and

past attempts to scale content on social
: hadn't stuck. Seasonal spikes drove demand,
celebrate mother's day all week but the brand lacked a content engine that

could perform year-round or keep up with
changing trends.

COMPANY: PROFLOWERS

ProFlowers is a go-to brand for flower delivery

Seasonal
Pressure

Stagnant Social
Growth

and thoughtful gifts for every occasion.

But after struggling to build traction on
TikTok, they needed a fresh approach to stay
relevant in a fast-moving digital space.

That's when partnered with

— not just to boost social
performance, but to build a high-impact, creator- Creative Lack of Organic
led strategy with staying power. Fatigue Momentum

youngwithsolutions.com



THE PETAL-TO-PLATFORM STRATEGY \%

Young With Solutions engineered a high-impact, influencer-driven content
strategy focused on long-term collaboration, creative testing, and platform diversity:
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EVERGREEN ~ Started with evergreen content, then

TO SEASONAL evolved it to
FLOW without losing brand consistency.

Built with
STRATEGIC ‘

creators who could connect personally

COLLABS with the brand.

feesokhop websit:-
day lfreshness guarant®e

Prioritized
‘most beautiful bouquet to i CREATIVE ' bef | Ri id .
| Up my space this winter ... more f;‘a‘v VALIDATION ertore launcning pala campaligns,
paidparnrsip i s ensuring only high-performing assets
fme S\f—z E‘r‘z pf;e FIRST were scaled.
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FROM BOUQUETS TO BREAKTHROUGHS Vv Seasonal Sync:

Influencer posts rolled

Validated Performance: TikTok Ads
out across key seasonal

TikTok: adsm Dashboard ~ Campai Tool Analyti GMV Ma Proflowers Ad Account v . .
anager ashboard rlialgn ools nalytics ax ‘Q, ® (f:]) = T OTAERIS |nc|ud|ng:

I Get started on TikTok for Bu ompleting our medules. Learn to create compliant ads and hit campaign goals.
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Payments Payment
Name completed Cost completion ROAS CPC (destination)
(website) (website)

YWS | 37 USD 9.53 0.66 USD

YWs | 242,52 USD 573 123 USD
YWS| 223.64 USD 198 0.78 USD
Yws | 134.55 USD 5.38 2.86 USD

Yws | 12187 USD 286 271USD

YWS | 54.37 USD 318 1.39 USD

66

PAYMENTS

49.73 USD 0.00 0.64 USD

Total of 7 ad groups 1150.05 USD X 097 USD

* TikTok Ads Performance:
6.1x ROAS from $1.1K spend across 66 purchases
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PROFLOWERS

Performance in Full Bloom
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“This partnership meant a lot to me personally. My dad used to
. send me ProFlowers every year on my birthday. Working on
ﬁ this campaign brought back beautiful memories and gave me
| D a meaningful way to honor him.”

Proflowers

@proflowers

31 1,552

Following Fol

o A $2.1K invested in creators
- 49% |

earned $3.1K in value —

the fun side of flowers &

your go-to 1 for any occasion Influencer ROI a 49% return before paid

same-day delivery

@ https://bit.ly/40qLilf and 1 more ads launched.

(@ Supporting: Trevor Project Every $1spent delivered $1.49 in earned exposure.

$3,122.74

Total Media Value (TMV) is the estimated cost to
get the same reach and engagement through paid
$2,100.00 ads. It puts a dollar value on the exposure earned
from influencer content, helping brands measure
ROI more clearly.

Spend Media Value

M Gx ROAS E? 66 PURCHASES ,,5'%) 7 SEASONAL

MOMENTS
IMPACT \%
SEASONAL SHIFTS, CONSISTENT WINS FROM STALLED TO SCALABLE
Adapted strategy across seasonal Re-established TikTok as a viable and
campaigns while staying true to the brand scalable growth channel after years of
— proving flexibility fuels consistency. underperformance.
A BLOOM-WORTHY PARTNERSHIP v
partnership with is proof that even legacy brands

can find fresh momentum in the creator economy.
After past struggles on TikTok, they didn’t just return — they redefined how a gifting
brand shows up online. By building authentic creator relationships, testing content
before scaling, and staying true to their voice, ProFlowers turned seasonal moments

into lasting impact.

They didn’t just show up — they scaled up and made social strategy bloom.

youngwithsolutions.com



